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We are AMT

We Are Amt (subtitulos esp) - YouTube

https://www.youtube.com/watch?v=PevfE67wKnk
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Introduction

Application of digital technologies to production processes, trade of goods, supply chains, product design, and

products is changing what is possible to do in factories and what customers expect.

A M T
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4PRESENTATION TITLE GOES HERE | TOPIC

AMT – Shangai Technology and 
Service Center

AMT - Headquarters
Washington, DC

AMT – Monterrey 
Technology Center

AMT – Central Eastern/Europe
Warsaw, Poland

AMT – Chennai Technology 
Center

AMT – Beijing Representative Office

Worldwide Presence



55GROW BEYOND

As a leader in the manufacturing technology community, AMT focuses 
on supporting manufacturers. We are committed to advancing 
the manufacturing technology industry by:

ABOUT AMT

Facilitating the adoption of transformative technologies

Fostering community and partnerships

Producing events that create new business opportunities

Supporting global business growth

Enhancing industry knowledge about technology, legislation, 
and workforce development 
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Reach

• Machine Tools (cutting and forming)

• Cutting Tools

• Fixtures

• Quality Control

• Material Handling

• Lubricants

• Software

• Assembly and Test

• Industrial Automation

• Additive Manufacturing

• Aerospace

• Home Appliance

• Automotive

• Electronics

• Industrial Machinery

• Job Shops

• Medical

• Off-Road/Highway

• Construction

• Mold and Die
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Our Of ferings



88GROW BEYOND

MANUFACTURING
TECHNOLOGY
COMMUNITY
DEVELOPMENT

U.S. 
Manufacturing 

Workforce

12.8 Million

Durable Goods 
Manufacturing 

Community

6.5 Million 

Target Audience

Discrete Parts 
Manufacturing 
*Professionals 

2 Million

*Individuals that influence, approve or purchase manufacturing technology products & services. 
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WHY MT UNITED
To drive growth and competitiveness in the discrete parts manufacturing industry by delivering an unparalleled level of 

media content, live and digital events, bespoke market intelligence, industry outreach and government influence.

Spur growth Optimize resources Product development

• People & Talent: Technical expertise 
& know–how

• Shared Infrastructure: Sales, 
branding & promotion

• Expand Reach: Content and audience

• Scope: “Grow the Pie”
• Scale: “Emphasize Cost Savings”

• Enhanced credibility
• Share R&D development
• Move into new markets
• Barrier to competition
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Strategic 
Collaboration 
between AMT, 

GBM and Mesago
Messe Frankfurt
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TOGETHER WITH
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Co-Presented 

2023 
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Colaboraciones a través de

América Latina
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AMT Sponsors an Advisory Board for 
Industry

IPS Services
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University Advisory 
Board Members

AMT’s University -Industry 
Advisory Board Latin America
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Economy Macro Trends
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Latin  American 

Over view 
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Manufacturing Output  

in  Latam

Country Manufacturing output
US 2019 *

Manufacturing Employment 
in thousands 2019**

Mexico $220 b 9,112

Colombia $35 b 2,613

Chile $28 b 838

Argentina $58 b 1,432

Peru $27 b 1,569

Costa Rica $7 b 227

Brazil $174 b 10,553

Total $549 b 26,344

Source: *The World Bank,**OECD
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MT Consumption in  Latam

TOTAL MFG TECHNOLOGY CONSUMPTION IN LATIN AMERICA
in USD

Year Mexico Brazil Argentina Colombia Chile Latin America

2016 $ 4.44 b $1.440 b $292 M $100 M $100 M $6.372 b

2017 $4.53 b $1.620 b $304 M $100 M $100 M $6.654 b

2018 $4.80 b $1.820 b $357 M $88 M $180 M $7.153 b

2019 $4.20 b $1.860 b $255 M $125 M $125 M $6.565 b

2020 $3.09 b $1.430 b $189 M $190 M $190 M $5.089 b

2021 $3.90 b $2.258 b $343 M $150 M $150M $6.801 b

% 57.34% 33.20% 5.04% 2.21% 2.21% 100%

Includes: cutting tools, machine tools and workholding systems; not considering automation & metrology (addtnl US$2b)
Source: AMT
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Mexico 55%, 
Brazil

33.70%

Rest of L.A., 11.30%

Machine Tool Consumption 
in Latin America

• Rest of L.A includes Argentina, Chile, Colombia, Costa Rica and Panamá

2021 
US 4.7b 
TOTAL
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53%39%

8%

Mexico Brazil Rest of L.A.

Automation Systems 
Consumption in Latin America

Rest of L.A includes Argentina, Chile, Colombia, Costa Rica and Panamá

US 760 M TOTAL



McKinsey & Company 2512

Hasta USD $ 4.6 tn en flujos comerciales podrían 
trasladarse a otros países durante los próximos 5 años

Exportaciones anuales que podrían 
cambiar de geografía ($b)

Factores no 
económicos2

Factores 
económicos1

Viabilidad de traslados

Comercio 

total ($b)

Maquinaria

y electrónica

Aeroespacial

Automotriz

Equipos eléctricos

Semiconductores

Equipos de
comunicaciones

1,455

708

1,584

333

1,730

928

995

673

319

349

362

110

184

247

172

363

120

1. Los factores económicos incluyen la diferencia de costo variable, la intensidad de capital, la complejidad del producto y la distancia ponderada comercial

2. Los factores no económicos se refieren a la probabilidad de una mayor intervención en el mercado para promover objetivos como seguridad nacional, competitividad nacional y esencialidad

$2.9 tn (16%)  $4.6tn (26%)$18.0 tnTodas las cadenas de valor (incluidas otras)

268Equipo médico

Productos químicos

Computadores

Viabilidad 
baja

Viabilidad 
alta

Estimación baja Estimación alta



Where are the new 
technologies displayed?
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IMTS 
FAMILY
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Don’t miss,
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Our Offer 
to  End-users  & Members

( B a s e d  o n  i n d u s t r y  b e s t  p r a c t i c e s )
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TECH CENTER 
SERVICES & 

CAPABILITIES
Custom 

Brokerage / 
Temporary 

Import 
Program 

Management

Customized 
Marketing  
and  Sales 

Planning/Busi
ness 

Consultation 

HR Selection 
and 

Recruitment / 
Proxy-Hiring 

Program

Import-Export 
& Logistics

Start-up and  
Operation 
Guidance

Market 
Intelligence 

and 
Competitor 

AnalysisInstallation, 
Setup, 

Troubleshooti
ng and After 

Sales Support

Market 
Penetration 

Review 
Sessions 

Distribution 
Channel 

Streamlining

Office and 
Demo Space

Customer 
Lists and 
Contacts

Warehousing
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Service Center-Querétaro



E-Learning
AMT and Tooling U-SME

Overview
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VIDEO PRESENTATION

• AMT Tooling U-SME Presentation

35

https://youtu.be/WHH6iLgcBvY
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AMT EDUCATION

Sales Professional & Technical 
eLearning | Transformational 

Technologies Project
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SALES PRO & TECHNICAL

E-LEARNING Cloud-based e-Learning: MTConnect Standard Essentials Suite + 
Powered by ToolingU: MTShop Basics: Tech Fundamentals and 
MTAdditive

MTUniversity

Workshop for new sales professionals in-person or e-Learning; 
Virtual How-To Workshop  

Manufacturing Technology (MT) Sales 
Fundamentals, E-MTSF & Effective Virtual Selling 
(EVS)

Cloud-based e-Learning: MTConnect Standard Essentials Suite + 
Powered by ToolingU: MTShop Basics: Tech Fundamentals and 
MTAdditive

Certified Manufacturing Technology Sales Engineer 
(CMTSE)



38

W h i t e  P a p e r s
T r a n s f o r m a t i v e  

T e c h n o l o g i e s
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A M T ´ s  I n d u s t r i a l  c o n s u l t i n g
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MPA

EL MPA (Manufacturing Process Assessment) o Análisis 
de capacidades de manufactura, es un estudio de 
procesos productivos en donde la finalidad principal 
es identificar áreas de oportunidad de mejora 
tecnológica.

El 80% de la Tecnología que se consume en México y 
el 70% de la Tecnología que se consume en América 
Latina proviene de un asociado de la AMT.
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Oportunidades de Colaboración

• A
• B
• C
• D
• E
• F
• G
• H
• I
• J
• Q
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Contact  information

• Carlos G. Mortera – Senior Director, Latin America

carlosgmortera@amtcenter.org.mx

• Daniel Garcia – Engineering Services Manager

danielgarcia@amtcenter.org.mx

• Ernesto Compeán – Business Development & Logistics Leader

ecompean@amtcenter.org.mx

mailto:carlosgmortera@amtcenter.org.mx
mailto:danielgarcia@amtcenter.org.mx
mailto:ecompean@amtcenter.org.mx
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